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What is the question?

ASCRE R AR IR B R B et ) ~ &9 ~ BUR E SRR - SRRt &R

BRAE R - WIERERE AR R =8

1 GAEERARL SO BCR 2 e THI I EnE B 22y 4 2

2. EEAEEMEAHRSERHET » LRGSR RTRENE ? AREAVES - ke
BRERReE Rt — B EER R B BUFIIRCR ?

3. FEHBUFMHRINRSEEMERM SRR ~ WA - REfit & Ee e rh B BUF <
AR AT

Why should we care about it?
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What is the author’s answer?
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How did the author get there?
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