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1. What is the question?
AT HBE B R AEAE | S (LA & HHELES  screening problem (An
agent has private information about his type before the principal makes a
contract offer. The principal will then offer a menu of contracts in order to
separate the different types.) 2 FIFIAZ G /ER -

2. Why should we care about it?
JHEE (agent) B B Y R AT 7] BE ST S SIS OB (IR TAESS ~ 588 ~ BB
FE) A F  AHRBREAS » RIFAVEEHTEHEEINAEEN - E
J3 (principal FERETHHDHE B fRIFHVE(L - 5] DU D RACHEE T E 2T
information rent » & EUIR A DIRIE HE B (RiFG 0 E ST Pia et A&
information rent A2 28 » FREELAFIRLAE (S HIE BN E SR ln LB E
BB IRENTRRK -

3. What is your answer?
 WIFIHEE (R HY/HEEE common knowledge » 5 7 1] LIS AU M B E A KA
fmsr > BUHEBEIARIVENMESHK -
o WIRPRE AR E AV ETEN: - S AR RATBeR IS & ATREE -
o« WMFHEF T H CIREHY belief R IEWE - g AZHERERANER
A e DIRAERY information rent °

4. How did you get there?
Mathematical proofs that | believe no one wants to read them here.

Notations:

(seller)

q: output

p: price

c(q): cost function

Tt: profit

u: seller’s belief to consumers

(consumer)

v: marginal value of product (in {v_I,v_h})

o: probability that consumer values the product highly in the first period
¢: probability that consumer is consistent(the value is unchanged in two periods)

u: preference of the consumer



